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Don't Let Content Marketing Strategies Intimidate You: Make It Simple

Now more than ever, consumers expect to interact with brands on a level that goes beyond
traditional advertising. That's why developing a content marketing strategy that generates
engaging, relevant content is more than recommended, it's critical. Andrew Catalano, AW chief
digital officer, suggests a streamlined approach for brands that worry they don't have the budget or
bandwidth for an expansive campaign.
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Blog or Do Not: There Is No Try

The only thing worse than not having a blog, is having one that can't keep pace. Blogs that have
no cohesive focus, lack relevancy, are disorganized, and—perhaps the most egregious of all—are
rarely updated will cause more harm than good to your firm's brand. Barbara Esposito, AW vice
president, communications strategist, shares what it takes for your blog to compete.

Why Student Ambassadors Are Critical to Your School's Yield-Period Success

Decreasing yields among colleges nationwide make the time between students receiving their
acceptance letter and enrolling more tenuous and critical than ever. Generations raised on social
media influencers and brand skepticism need more than a Facebook group and a school-
sanctioned mixer to decide whether your school's a good fit. Creative director Bryan Hynes
explains how student-ambassador strategies like Molloy College's "Molloy Insider” create the
authentic college connection Gen Z craves.
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Engaging Healthcare Marketing: Millennial Moms Make It a Must

It may seem like just yesterday millennials were the new generation of kids, but now they're all
grown up and are looking for the right brands with which to entrust their precious generation alpha
kids. That's where the strategies you've been using to target them as patients comes in, but with a

parental twist. Account director Alissa Lindner uses her professional—and maternal—insights to
help you crack the code.
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Financial Marketing: It's Not Just Money, It's Personal

Impersonal, by-the-numbers interactions with banks and credit unions are a thing of the past.
Today's consumers are driven by emotional connections and seek sincerity and personalized
support when making critical financial decisions. This Austin Williams white paper shares three
ways you can level-up—and retain—your relationship with account holders.
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